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EXECUTIVE

SUMMARY

Scope of the Study

The city of Mauldinis a
progressive community of
approximately 23,000 people,
located within an urbanized
county of over 450,000 people.
Located between two of the
largest and fastest growing
metropolitan regions in the
United States (Atlanta and
Charlotte), Mauldin is home for
numerous global businesses and
offers many opportunities for
economic development.

The purpose of this project is to
create a master plan for
redevelopment of a roughly 12
city block area immediately
north of Mauldin’s municipal
complex.

A key focus area in the master
plan is the City’s ownership of
six acres in the center of the
study area.
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Mauldin City Center

MASTERPLANS

PROJECT
PROCESS
Public Input

A series of four community
meetings were held during the
course of the study to involve
the greater community in the
development of the vision for
the plan and to receive feedback
on various planning concepts
and implementation techniques.

Through the use of Question &
Answer, On-Line Survey and
Image Preference boards, these
input sessions were designed to
solicit community reaction to
the present conditions of the
area, provide input on preferred
character images for the
proposed improvements and
review and comment on the
master plan recommendations
as they were developed.

Merchants in the focus area
were also invited to an
afternoon walk through session
for one on one discussion of any
specific concerns of the project.

DOWNTOWN MAULDIN



THE SITE

Existing Conditions

The existing downtown area
business district is located along
US Highway 276 also known as
Laurens Road and to less
degree, North Main Street.
Three key intersections on North
Main Street, in the study area,
include Butler Rd, Sunset Dr. and
Jenkins St. The Sunset Drive
intersection is not signalized,
while the other two are
currently signalized.

The Key focus area is the City
owned property along Jenkins
Street. This 6 acre site is one
block off of North Main Street
and is the current home of the
Mauldin Public Works
Department and a leased
warehouse use.

The current character of the
area is typical, corridor strip
development lacking any sense
of identity with minimal
architectural quality.

DOWNTOWN MAULDIN




TRAFFIC

SYSTEM
North Main Street

The primary vehicular corridor
in the City of Mauldin is US Hwy.
276/North Main Street with a
daily count of over 30,000
vehicles traveling to and from
the Greenville area.

With a cross section consisting
of generous lane widths for 5
lanes (2 southbound, 2
northbound and a painted
median turn lane) travelers are
commonly exceeding speed
limits. Multiple curb cuts and
access drives provide additional
conflict points for motorists.

Overhead power lines extend
continuously along the east side
of North Main Street above an
uninviting pedestrian sidewalk
zone.
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TRAFFIC
SYSTEM

Recommendations

1. Intersection improvements at Main
Street (US Route 276) at Butler Street,
currently under design as approved by
SCDOT, with funding to be
determined.

1 Revise striping to create dedicated right
tumn lane for southbound traffic on Main
Street.

2. Convert outside northbound through lane
on Main Street to right turn only, onto East
Butler Street. This will eliminate the

ing lane that o y ds from
Main Street to its terminus south of White
Drive/Jenkins Street.

3. Revise striping to create a double left-turn
from West Butler Street turning to go
north on Main Street.

4. Revise striping to allow for only one
through lane eastbound at the signal onto
East Butler Street.

5. Revise striping to allow for a dedicated
left-tumn fane into the City Hall Complex on
East Butler Street.

6. Provide traffic signal revision and
additional signing and markings as needed
for ali the above items.

2. Extend Sunset Drive across North
Main Street to connect to Jenkins
Court which in turn ties into Jenkins
Street. This Street will include angled
parking on each side and sidewalks
providing an urban downtown design.

3. Extend Miller Road from its current
terminus at Murray Drive across the
railroad to North Main Street. Provide
an intersection with the existing
Alexander Street and remove access
from the current Jenkins Street
location now on the west side of the
rail line. Install a traffic signal at the
intersection of Main Street at the new
Miller Road Extension. This will
eliminate the confusing intersection
of Miller Road at Murray Drive.
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NORTH MAIN STREET CROSS SECTION
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TRAFFIC
SYSTEM

Recommendations

4. Access management plan for
North Main Street from Butler
Street to the new Miller Road
Extension. This plan will include
enclosure and consolidation of
driveway access points and access
control with a raised median. It
will include parallel parking on
Main Street with an urban street
design. This corridor will include

5 - S improved sidewalks and

P e \ pedestrian features, along with

o L ' ornamental lighting and
modifications to overhead utility
lines.
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5. Creation of a pedestrian crossing
on Murray Drive at the Cultural
Center, along with a bus stop for
the Greenlink Transit System. The
crossing will provide pedestrian
access from the Cultural Center to
the Mauldin Downtown. This
crossing and the bus stop will
include attractive lighting and
other pedestrian amenities.

6. Addition of a connecting street
from East Butler Street to the
spine of the Mauldin Downtown
street system, generally located
opposite the Owens Lane
approach to East Butler Street.
Tgis connection will also have an
urban design and will include
sidewalks, attractive lighting and
access for adjacent parcels.
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Recommendations

10.

TRAFFIC
SYSTEM

Sunset Drive Shopping Center Connection —
This will provide a direct connection from the
shopping center on West Butler Street
(Ingles, etc.) to Sunset Drive and will
complement the access management plan
from item 4 above. It will provide direct
access for northbound traffic from the
shopping center via a traffic signal.

Relocation of Evening Way — This will
relocate Evening Way to the north to align
with the new Miller Road Extension to
provide direct access to the new traffic signal
at the North Main Street/Miller Road
Extension intersection.

Downtown Connection to Miller Road
Extension — This will provide a direct
connection from the new Miller Road
Extension to the Downtown via a new street
that will have an urban design. The street will
connect to the existing Jenkins Street and will
have sidewalks and attractive street lighting.

Corridor Improvements to Murray Drive —
This item will include improvements to
Murray Drive to provide better pedestrian
connections with an urban street design and
attractive lighting. This will be in conjunction
with removal of Murray Drive from the state
highway system after the completion of the
new Miller Road Extension to North Main
Street.

Traffic Signal Control System — This will
include a new traffic signal control system for
all signals in the immediate area including
those on Main Street from Miller Road
Extension southward through Owens Lane,
along with East Butler Street at Owens Lane
and at Hyde Circle. It will be expandable to
include signals further to the east on East
Butler Street, to the west on West Butler
Street and the north on Main Street.
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DOWNTOWN

IDENTITY
Branding

Branding is the process of
communicating a new vision and
p— selling a positive image of
‘ [ ,:T\\\,: & Downtown Mauldin. The Brand
= \ 7/ provides a unique set of
: emotional connections and
positive expectations in the
minds of residents, visitors and
others. Branding fosters the
sense of community that keeps
key market segments interested
in downtown which in turn
makes the community an
attractive destination for various
market segments.

et |

. A brand strategy is critical for
.DOWNTOWN,.

many reasons, but the most
common is to stimulate
economic growth. A strong
brand can:

Change current perceptions
Create a common vision

Provide a consistent image
Enhance local awareness
Shed unfavorable stereotypes
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DOWNTOWN
IDENTITY

LIVE § JIVE Branding

The brand logo, slogan and
design are tools to help change
the current perception, by not
only appearing in printed
materials but also in physical
promotions such as downtown
way finding systems, signage,
and streetscaping.

Welcome ¢, r———

.DOWN
TOWN
MAUTDIN,
CAROLINA STYLE
frest flavor
/ J

A compelling brand is the
foundation that helps to make a
place a desirable business
location, visitor destination or a

— : e ~J place to call home.
A Multimodal Depot \ oz AN 3
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A Cultural Center

A Visitors Information A Doytow
A Multimodal Dopot
A Cultural Center

A Visitors Information
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REDEFINING DINING. CAROLINA STYLE.
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FOODIE

FOODIE IS AN IN-
FORMAL TERM

FOR A PARTICULAR
cLASS OF AFICIO-
NADO OF FOOD AND
ORINK. THE WORD
WAS COINED IN 1981
BY PAUL LEVY AND
ANN BARA, WHO
USED IT IN THE Ti-
TLE OF THEIR 1984
BOOK THE OFFICIAL
FOODIE HANDRGOK

FASHIONISTA

A TERM USED YO
DEFINE A WOMAN
WITH A PENCHANT
FOR SHOPEING AND
ANATURAL FLAIR
FOR COMBINING
BOTH CURRENT AND
VINTAGE FASHION-
ABLE TRENDS
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- SHOP. DINE. LOVE!

DOWNTOWN
IDENTITY
Branding

Promotional material provides
additional opportunities to sell a
new image and attract new
customers......
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DOWNTOWN

IDENTITY
Branding

Promote and recruit downtown

DOWNTOWNER
LIVING DOWNTOWN PUTS
YOU INTHE CENTER OF
EVERYTHING — PARKS,
THEATRE, RESTAURANTS,
CAFES AND SPORTING
EVENTS, YOUR COM-
MUTE TO WORK IS A FEW
MINUTES ON FOOT. AND
YOUR NEIGHEORS ARE A
DIVERSE GROUP PECPLE,
INCLUDING YOUNG PRO-
FESSIONALS, EMPTY-
NESTERS AND FAMILIES.

DOWNTOWN HASIT ALL!
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GROUPIE

A PERSON WHO NOT
ONLY LOVES THEIR FA-
VORITE MUSIC, BUT AC-
CEPTS ALL MUZIC, AND
DOES NOT INSULT OTHER
BANDS, SINGERS,ETC. IF
YOU TRUELY LOVE MUSIC,
THEN YOU LOVE ALL MU-
SIC, NOT JUST YOUR FA~
VORITE BAND OR SINGER.

DOWNTOWN

IDENTITY
Branding

and helps unify the community
with programmed and well
advertised public events.
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THE MARKET

Retail Leakage

Based on the current market
profile, there is evidence of
considerable local leakage that
could be captured to support
additional retail and restaurant
services in the Mauldin
community.

$14,000,000 in Retail Categories
$14,000,000 in Dining

Average sales in Retail is $400 =
35,000 sustainable square feet.

Average sales in Restaurants in
$800= 17,750 sustainable
square feet.
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DOWNTOWN
MASTER PLAN

Vision

A mixed-use downtown urban
core where office, retail,
restaurant and residential
opportunities thrive with
authentic public spaces
constituted by streets,
sidewalks, plazas, fountains and
greens.

Goals

To facilitate opportunities for
development of an urban,
mixed-use downtown core.

IIIIIIII| | ﬁirlll7 fillIIIIIs‘

-+ m l
7 L & Develop a pedestrian, bicycle
and vehicular network that is

safe, attractive and continuous.

Ensure adequate infrastructure
to accommodate a range of
future downtown needs.

Promote multi-purpose outdoor
public spaces in close proximity
to residents for interacting and
cultural programming.
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DOWNTOWN
MASTER PLAN

Goals, continued...

Provide a variety of public
spaces that appropriately relate
to the surrounding built
environment.

Identify and strengthen
connectivity to existing
downtown residential
neighborhoods.

Identify and strengthen
connectivity to existing
municipal structures such as City
Hall, Cultural Center and the
Mauldin Recreation Center.

Foster quality and appropriately
scaled structures that sustain
the economic well-being of
downtown and provide
opportunities for live, work and
play for all ages.
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DOWNTOWN
MASTER PLAN

CONCEPTUAL VIEW LOOKING NORTH
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DOWNTOWN
MASTER PLAN
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CONCEPTUAL VIEW LOOKING EAST
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DOWNTOWN
MASTER PLAN

CONCEPTUAL VIEW LOOKING SOUTH
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DOWNTOWN
MASTER PLAN

CONCEPTUAL VIEW LOOKING NORTH
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DOWNTOWN
MASTER PLAN

CONCEPTUAL VIEW ACROSS TOWN GREEN
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DOWNTOWN
MASTER PLAN
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DRAFT DESIGN
GUIDELINES

CREATE HUMAN SCALE

Height, sethack and mass of buildings are coordinated with street width, parking
and other elements to create a human scaled zone of activity.

Architectural elements and fagade articulation are used to reduce building mass,
particularly at first floor level.

Elements such as shade trees, awnings, canopies, arcades, etc. are used to define
and create inviting pedestrian corridors.

SENSE OF PLACE

Site plan is organized around an integrating concept that presents a distinctive
character that can be extended and connected as additional development occurs.

Gateways are marked with signature architecture, public art, landscape and
streetscape elements.

Elements such as shade trees, awnings, canopies, arcades, etc. are used to define
and create inviting pedestrian corridors.
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DRAFT DESIGN
CONNECT USES GUIDELINES

Urban centers are a mixture of commercial, office, residential and institutional
uses linked by conveniently connected patterns of streets, sidewalks and shared
open spaces.

Internal vehicular, pedestrian and bicycle connections are provided between
buildings in a single development project.

Strong connections are provided between the buildings with roads, walkways,
landscape amenities and architectural design.

CONTROLLED TRANSITIONS

Building mass is modulated and building height reduced in order to reduce scale
from higher density to lower density uses.

Architectural elements and treatments are used to create transitions between
different uses and intensities.

When transitions can’ t be controlled architecturally, landscape and/or open space
transitions are used to reduce impacts hetween different uses.
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DRAFT DESIGN
REDUCE PARKING IMPACTS GUIDELINES

A minimum of 60-70% of the required parking is placed to the side or rear of the development
projects, reducing large expanses of parking in front of developments.

Parking lots are screened with landscaping or decorative walls that also serve to define the
character of the district.

Parking structures may be provided for denser developments.
Parking is shared and/or consolidated hetween compatible adjacent uses.

PLAN FOR PEDESTRIANS, BICYCLISTS AND TRANSIT USERS

The layout of huildings, streets and pedestrian paths emphasize pedestrian convenience and
provide for direct pedestrian routes hy providing breaks in building masses.

Pedestrian and bicycle connections are made with sidewalks and paths between buildings to
adjacent developments and neighborhoods.

Pedestrian amenities such as walkways, crosswalks and shade are included in parking lot
designs.

Buildings are arranged to invite pedestrian activity.
Area for future transit stops are reserved in focus.

Bicycle storage facilities are provided.
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DRAFT DESIGN
GUIDELINES

PROVIDE OPEN SPACE

Public gathering spaces are provided in a convenient central location as an
integral part of the urban core.

Generous sidewalks are used to create a Main Street experience.

Courtyard connections are provided to link parking areas to street fronts and
provide flexible programming spaces for community interactions.
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DOWNTOWN
| MASER PLAN
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The |mplementat|on of the Downtown Mauldin Master Plan W|II |mprove and enhance the walkablllty,
livability and identity to create a unified, economically viable Downtown
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